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Krromosi cuosn: MapRenHzoe] ko Hiyil, ynpaerines mapremunzav, SHM yudpose capedosinge, Gpendng AamTsHicms.
Oksana Korniienko,
Candidare of Economic Sriences,
PhI) in Ecomomics, dssociate Professor at the Deparoment qf Ecomomics and Digital Busimass,
Admiral Makarov National Unfversity of Shipbuilding

INTEGERATED APPROACHES TO SMM MANAGEMENT

The article is devoted to the study af ¢ wporary approaches to the infegrated management qf marketing conmnmications
inthe digital enviromment, with a particular emphasis on social media marketing (SMM) as a strategic instrument for enhancing
brand lovaly. The relevance qf the research lies in the growing role of digital plagforms in shaping consumer behavior,
stremgthening long-ierm relationships with target audiences, and increasing the competitiveness qf enterprizes under the
conditions qf digital trangformation. The study is based on a systematic analysis gf scientific publications, analytical reports,
mmwmmmmmq‘mmmﬁswmmm

paper identjfies key trends in the development of digital marketing commmmications, including the personalization
qjl"mnr the use gf data-driven decision-making, the mtegration af online and offtine commmumication charmels, and the
increasing imporfance qf customer engagement and interactive commumication. Special attertion is paid e the challenges
Jaced by marketers in the digital emironment, such as iformartion overload, declining organic reach, and difficulties in
measuring communication ffectiveness. Furthermore, &smmmmgsmmma@nm
and the rising expectations of consumers regarding the authenticity and transy v of brand ¢ ication. In this context,
the article substantiares the nesd for a sirategic and integrated approach w&lﬂdmugmmmhgnsdmr&mwﬂ!m
o?amd:amukammfmdslum&i mcorpwmgmagmpinm confent management, audience

IMocTaroera npobaesm. ¥ cywacHEx ymosax MHgposizami Si3Hecy MAPKETHEITEL EOMYHIEAD HaSyBamTh
Boe OUIBOIOT THHAMIFH T3 IHTE[EETHEHOCTL, A COMIATEH] MEPEH] MEPETROPIIOTECA Ha NPOBLTHI EAHATH E3acM0-
mmﬁmmnmmﬁmwmwmmﬁmnpﬁmﬂhﬂﬂ
HE CENAgoso] IHTerposaHEx KoMyHIEamE. [IpofneMa momarae ¥ BLICYTHOCTL £IHEO] KOHIENNI] [HISTPOBAROID
yopaemigas SMMM, mo T03BONAE CHCTEMHC Ta CIPATETIYHC EMMHEATH HA JOATEHICTE MUIBOECT Sy IETOPIl B YMO-
BaX MOCTIHEEX 3MIH DHOPOBCTO CepenoBEma. 113 Tena £ BaM3BETAHED AKTYANRECHD 3 OMTATY Ha SPOCTAHHA EOH-
KyPeHIIi B COMATERAE MEPEEaX Ta HeoGXIIHICT THYIHOTC YIPAETIHER SPeEI0EEM EOHTSHTOM.

Amanis ocTaBHIX JocTiTsent Ta mybmikamif. [TaTanms IHTETpOBAaHEX MADKETHHTOBEX EOMYyHIEAIH
(IME) apTsEED EECEITTEEOTE Y Opamax Fimnma Kotnepa, Jesina Askepa Ta Tomaca Jymwama. Jospesta, v
mm[l]mmmmmmmmmm
1 mampeeMersa. SMM sx cenanosy IME mocmmsyeams A Kanmas 1 M. Xaimes [2]. 550 mnEpecmosats
HeoOXITHICTS IHTEpakTHEHOTC JiaTory GpeHNE 31 coosHBadaMe. B yEpaiEchKOMY HAVEOBOMY IPOCTOR] TEMY
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ShM poskpupam: I Tletpozsa [3], Aka aETeRTYBATA VBAry Ha cl)upm"ﬁaﬂm GpeHIoBo] TOATEHOCT] B COMMEPEREAX,
Ta 0. Kpassenko [4], mo ananizysana edexrusmicrs SMM-xammanis B yrpaifcerony Gi3Hec-CepeoRHm.

HespagamTs HA HATEEL JOCTUECHET, MATOIOCILTHEHEME 3ATHINARTLCE MHTAHNE IHTETPOBAHOTO yopag-
mars SMM y cCTeM] SarambEEC MAPKETHEIOBEY EOMYHIEAIIE, 2 TAKCHX BHIHAUSHER eqenTHEHIN CTpaTerii
ILIEHITEHES TOATLHOCTL Tepes COMATEA] Mepes.

Mera i 3apnanna gochirxenna. Metow cTatTi € pospofxa KORDENTYAIBEIX MIOX0JIE J0 IHTETPOBAHOTC
VIPARTIHES MAPEETHET GEEME KOMYHIEAILAME 3 EEECpHECTAHERM SMM T3 BH3EaueHES CTPATErMHEX IHCTPYMEE-
TIE MIEHMEARA GPEHICEC] TOAMRHOCT ¥ TEGPOBOMY CEpeIoERIIL

Jl1a DoCATHEHRHA METH Nepenfageno BHROHAHEA TARKHK 3ART3HE;

1. ¥3aransHETH TeopeTHIHI MUTX0IHE 10 IHTeTPOBAHCT0 YIpaETIHES MAPKeTHET CEEME EOMYHIKAIIAMH B yMO-
Bax BOTC CepeNOsHma;

2. Beigawats pons SMM v cHCTEM MAPKETHETOBHX KOMYHIEAILE GpeEIy Ta HOro BIIHE Ha OpMYyBAHER
GpeRnoeoi MOATEHOCTL,

3. Cacremarssysars cTparerize SMM-1HCTpyMERTH, Mo BEEOPHCTOSYIOTRCE LIE IMIEBMIEHAS GPeHIOBOL
TOAMLHOCTL,

4. Puq:oﬁmmmmya:nm im0/ Ao tererparil ShM 3 e MapxeTHETORIME xuu}mmmﬁpmn}r

Burnan ochossore MaTepiamy. SMM ceoromsl € Be TIMBEE EaHATOM OPOCYEAHHA, ane H IOBHMTIHEENM 33-
codoM EOMYHIEAIL, Mo J03B0IRE Gy IyEATH JOBIOTPHEAT ELIHOCHHE 31 CIOEHEATAME. B yMOBAX 3POCTANT0T0
indopMamERore myMy CCHOEHHM 3AET3HHEAM € D00YI08a IHTePoBAHOC] CHCTEME YIPERIIHES MADKeTHHTOBHMH
myﬁmﬁxmn&ﬂhﬂdmmﬂm}msmm@mﬁmm e-mail MapEeTHHT,
SEQ).

V xoml JocTUTHEeHHES BEIEAUEHO OCHOBHI BHKIHEH, 3 AKHMH CTHEAWTBC MAPRETONOTH Y OHGPOBOMY
cepenosEmn. 3oKpena, Iie BANMIPEA IRpOPMAIiHa EACHIEHICT COAIBHEK Mepes, IBHIKA IMIEA ATOPETMIE
IUTATGOpM, NUIBEIIER] OUEYBAHHA ayIHTOpI 10 NepCOHATISANI KOETERTY Ta CRIATHEICTE NOGYI0EH J0ETOCTPO-
KOOI IOATEHOCTI B YMOBAX HHIBKO] BAPTOCTI EeMHEKABHA YBATH KOPHCTYEATA.

Jo MOTATEOBHX TPYIHOMIE BIIHOCATE mpmnowpmm OXDIVIEHES OPTaBigHe Ta [MIATHOMD KOHTEHTY,
OGMEEHY JOCTOBIPHICTS JeAKEX METPHE, A TAKDVE BHCOKHE PIBEHD KOHKYPEHIII 33 YBary B Meax 00MEER0ro
eHPAHHOTD NPOCTORY MOGUIBHEX NPHCTPOiE. ¥ BUINOSLIE HA Il BHENHEH SANpONOHOBAHC CTPATETINHL HANDAME
onrEnisami yrpasmess SMM-armaEsocTIME. &pmm—ﬂmmmmmmﬂ}mmzm
3 YPaxyEaHHAM AKTYATRHHEX TPERIIE, AKTHEHE BHEOPHCTAHEY AHATITHRH V1A IPHARATTA ONepaTHEHEX plmmm
CETMeHTAIIA 3y THTOPI 1 PopMYBAHEH TAPreTOBAHHX KOMYHIKAITIE, 3 TAKOH IHTErPAIlia IHCTPYMERTIE enomii-
HOTO GPEHIHETY LT DDCETEHHA JOATHHOCTL

OcofmEey ysary pexOMEHIOBAHO NPHIUIATH POSpoOIl IHTETPOBAHEN OArATORAHATHEMK KAMIAHIH, mo
NOCOHYEOTH COMATRE] MEeRd, MECEHITREDH Ta B ME(posi wiaTdopye, 3afesmedyroTH SesnepepaHEH KoMy-
HIRAIIHAHE IHET T3 CTale (OopMyBasHA N0SHTHEHOD OPeRI0BOre IMUTKY.

¥ Mexax NPOBENEHOID JOCLUTAEHER Gy7I0 MPOaEATIS0EAH0 NPAKTHEY BITTHIHAHEX 1 3apYOUSHHEX KOMIIAHIE,
Kl aKTHEHC IETerpyioTs SMM v ceol MapremanTos crparerii. Ocofmmsy yeary 30cepemReHD HA JIATEHOCTL
Taremx Gpesmis K Monobank, Hosa TTonrra, Rozetka Ta Glovo, fi cTa/ms NpEEIatoM YemiiHOro EIPOSaTAEHHT
mrpunaﬁom DLTKOIY 1O YIPABTIHEA MAPKETHEIOBHMH EOMYHIRAIAME B IHOPOBOMY cq:emm AgaTiz
ixHix KeficlE IOKAIAE, M0 CHCTEMHEA OPTAHI3ANIA EOHTEHT-CTPATET]], [NTAHYEAHAR AKTHEROCTEH ¥ COINATRHEX Me-
Peax Ta BIPOSATEEHHA OMEIRAHATEEO] KOMYHIKAI MAFOTh Gesmocepe THIE BIVHE Ha (OPMyBaHE! OpeHIoBol
MOAMLHOCTL.

JorpeMa, EOMIAEIL 0 BEKOPECTOBYIOTE CTPYETYOBAEHH EOHTeHT-ILTAH, CPIEHTORAHEH Ha NOTpedH IUTho-
EEX CETMEHTIE 3y IHTOPIL, (IECYEOTE SPOCTAHHA PIEHA 3aTyIeHns HA 2530 % v DopIBHAHH] 3 KAMIIAHITME Ge3
wTEC] KoRTeRT-cTpaTerii Hanpaeman, Monobank nemoBcTpye EHCOEY S8ETHEHICTE ¥ COMMEDPERAXR 3AETAKH BHED-
PHCTAHHR TYMOPHCTHIEOTO EOHETEHTY, IHTEPAKTHEHEX CIIETYEAHD 1 PEAETHEHEX NOCTIE HA AKTYATREL OOOIL, mo
3a0e3meTye MOETOPHY BIAEMOIII a}mmpuﬂapmmﬁ %[5, 6].

Hosa Hnm'mya:m:n:ﬂo 33CTOCOBYE CMHIEAHANLHHE KL, mmrpxmmhq,"ﬂmmlﬂyFacehouk Imtagmm,
Viber 1a BracHEE MoGLTHEHE J0JATON, MO JOIBOEIC JOLIBIHTH ELTEKICTE NOSTOPHEX 3EEPHEHE KICHTIR Ha
28 %, Amanorimo, antkapmﬂa}mmmm}mmmyﬂamaﬂhmdmmmmmﬂu
aYIHTOpI] 3a IHTepecaMs, SABMEEH WMy ZocarEyTo 20 %% 3pOCTAHHA IATYUSHHS TA NOKPANICHHY NOKAIHHEA
Conversion Fate [3].

Bufeneno, mo VoI EoMIAH BIPOBATAVIOT: IHHAMITE aHATITHYH JAMGOPIHE, Al JOSBMIANTE Bld-
cmmrceyeaTd Emeoucel KFI v peamsmoary wact. [le 3aGesmenye omepaTHEEE KOPHIVBAHHA CTPATETII T2 MBHI-
Ef pearyBaHHA HA 3BOPOTHHE 38 530K ayoETopil Hanmpmsman, Glovo sExopecToBY: cECTeMy Al-amanimHEs
I MOHITOPHETY TOHATBHOCTI KOMEHTADIE 1 BLITYEIR, M0 JOSBOMHNC BHAEHTH T4 YCYHYTH KPHTHTH] NHTAHEL
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CEpEICY HA PAaHEIX cTAmax. [I1d y3araTeHeHHRA PesyIbTaTis JOCTITHEREA OPONOHYETEC CXEMA CTPATErIMEEX
BanpaMiEs onTenisami SMh-yopasmees (Tatm. 1).

Tadmma 1
Crpareriani Eanpave ontasmizanil SMM-axToesccTell B YMoBAX DHGPOBOTO CepeIoBRIIA
Haopam K arosi gil OwikyeiERE eferT IBCTpYMEeHTE METOIH
S . Emmm'mm‘mmp— IepcopamzossE] EowyHiEanm, (Biz Dam, Google Analyfics,
Cermesanis nims080i ayEropil TPeTIE JYIHTOPIE TNiIERMEEER PENEBHTEGCT] | COMQmaris
IMobvmops OMEIXAEATEED] IzTerpanis  Beix  EamaniE | €oEmEmd Gpess-mocein moce- |Meta Business Suite, Hootsuite,
EDMYEIEAmil SAM v enEEY CHCTEMY TIEHES FATYIEE0CTI CRM
E . 111535'3333_!, BHPMIERITED Hl.“:_le:IIEEI;IJDBCI.pE TA EMO- Kam:mmp mBETEETY, Al-R0HTEHT,
! T3 ZANTANIE EDETEHTY NIAEOTO IB° DKV CTopiTesier
[ETEpARTHEHICTE T YIACTE EBHEOPHCTEEHA OOETYEAHE, | 3ATYIEHICTS, CTROpEHHER

Eeels, TikTok, Telegram-Gore

ayTETOpil . SETEHTEIE, CTRiMis {mmm

o it o |, e, o o o
wm ﬁ%ﬂm: OHEPA" | 3winmesmy Gpernosci aosips | Brandwatch, Mention, war-Sora
P — miu:ﬁm m&iﬂw - g:ﬁﬂm Al-mewm, goma-
e v Gpemny L | et OISR 1| Cropivesiar sige, CSR-smuens

Awcepenn.; (XIATEH0 AETOPOM EA ocEoEd [1-4].

Tarm THHOM, PEIYILTATH IOCTLTHEHET MITESPIHIE, M0 CHCTEMEHE Nimxin 1o yopasmsaas SMM-mony-
mmnm:upuﬁapﬂcmﬂmummnﬂmmm1ﬂapmmm2ﬂ%m3j o, MoKpAITyE ederTHEHICTE
MIAPEETHHATOEHX KAMIAHIE | D03BoIAE OpeHmaM aNanTyEaTHCA J0 JHEIMIYHHER YMOE UEgpoBoro peEky. Ha
i ocHOBL COIPYHTOBAHO JONUEHICTE BIPOELDEEHEA IHTEIPOBAREN CTPATETIH KOMYHIEAIE JIM NUIEENEHEE
EKOHEYPEHTOCOpOMOREROCT] KOMIERIE v DE(poBoMy cepenossm [3, 5]

Amapeﬁjﬂmmmmpmammcmyﬂpﬂnm %Mmymmmﬂm’mmmupommx
VEpaIHCHREX GPEHIIE J03BOMHE BHABHTH OPEMEH NOSHTHEHHE 3B 430K MUE CTPYETYPOBAHHM [LTAHYBAHHAM KOE-
TEHTY, ENpPOEATEEHEAM CMHIFAHATHHO] EOMYHIEAT] T3 M EHTIERHAM T0K3IHHEE TIOETOPHOI BIAEMOIIT 3 Gpermon.

OTpeMan] pesyIbTaTe J0SEOIREOTE CTEEPIAYBATH, DD ENPOBADEEHHA CHCTEMBO] MODET YIpasmiHHE
mpmrmmxmqmmmnmgcmimmmpmmcmmmﬁmnmmmmmmmﬂm
PIEHA IOAMBHOCTL KIIEHTIE. 308peMa, SKTEHT HA AHATITHEY, [HTEPAKTHEHICTE T4 OaraTOEaHATEHICTE KOMYHIEAIIE
mummmomxcmammpﬂmm@pﬂmﬂmpxm Bywmm@upnmmmlxmypeﬂmL

¥ Mewax IpOBENEHOTO AWATITY TA HA OCHOBL JOCELTY MPOBLIHNK KOMUAHIE GVI0 SANpONOHCBAHO KOHIET-
TYIEHY MOIETh, AK3 COPAMOBAHA Ha 3a0e3NedsHER NUNCHOCTL, yIromsesocTl Ta epexteesoctl SMM-axree-
nomsnpmmaamn&mmpmmmﬂmmrpamﬁpeﬂn}r I.I:EHO.IDE'JIEBPEKDHYE cymmnnq:pown
CEpeTOEHIA, DoTpeds OMBOB] 8y IETOPI TA J0SB0NIEE MLEHIHTH TOATEHICTE CICEHEATE IITROM HOCTLI0ER0T
GaraToRAHATREO] EOMYEIEAIIL 3MICT MOTET! EETHMaE I £Th OCHEOEHHE B3aFMOIIOR T3AHHK eIeMeHTIE (Tatm. 2).

Tatmua 2
JInmicT RoEDenTYAIREO MoZeTl iIETerposagore yopaemiaEs SMM
¥ cHCTeMl IETeIPOEAHET MAPKeTEETOERI RoryvEikamin (IME)
EoMmoBeET MoJeTi 3micT Ta dyERDIT
. FopMyEIEES ADETOCTPORDEIN. minez SMM, smImZSUeHES DOINTOSYESHEE OpeHEAY,
WE :paliamr 2 OiTS0EE SVIETOPIE, ERGp nnaTdops T4 THIE KOETEHTY ELINOELTSS 10 3aramsael Map-
lﬂmamcm
JzfemeTeHEs TeMATEIE0], BiFvansEol Ta aMicTonol eamocTi ShM-EoETRETY 3 EOMYyH-
KamisMe B immex xamare (ohimiEEmE cafit, email-poacHnERn, penams). VirommesEs
IocritEmi momitopaear KPI (Reach, ER, CTE, Conversion Rate) 1a apama ssoporscro
38" 53Ky IyIRTOpil. BEsCeHEd ONeDITREHEY IMIE J0 KOETEETY T4 PEETAMEEY KAMTAHIE

nnaEyeaEEE  SMM v

CHEMpOEIZANE KOETEHT-TNEEE i3 3s-
TAMEEOE MAPKETHHETOEOH) CTPETEMIER

BESDpECTANE AHATITHER CONMEDeR

AU BOpEDY HA OCHOE] 0TPEMSEHY JEHEX
IETerpamis 3 iEmMEME DEdpoEEME k3 | 06 enmap=Es SHM iz iDmrwe TiTSETan-EIHATANE J08 HopMyBIEES €THEOTD EOMYHIKE-
HATaWE MiHEOrD CepeToBHTa T4 2abeanewenry HeamepepRROTO EONTIXTY 3 SVIHTOPIERD.

BREOPECTAHES EOETEHTY, [0 ERETHESE NOIHTHEE] MOl CTEOQNE incETHQEADED 3
GpeEno. _l'fpuaamm AXTHEEOCTEH, ¥Ki COPEDIOTS GOPMyBAEEND eMOnEH0T0 38 S35y
3 SYOETOPIEH.

Awcepeno; (ENageE0 aETOpoM E3 ocEoBi [0,

VOPEETIEEY eMONEHCR CETAI0E0H0
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3a3HATEMO NePeBard BIPOERUECHES JAH0T MOIe:

1. 3afesmeneHEd €IHOCT] KOMYHIEATIH ¥ BCIX EAHATAX.

2. Tlineemmesss rEyaEecTi Ta agarresEoct SMM-ranmmamis.

i @ocmxnumocn 2VAHTOPII 32 PAXYHOK NOCTIIOEHOTC EMOMIEHOTD EOHTAKTY.

4. OnepaTHERE pearyE4EHA Ha 3MIHH PHEEY H OIKVEaHEA CIIOEHEITIE.

3. TlinesImesEd saramsae] ek THEHOCT] IHTErPOBAHER MADKETHRTOEHX KOMYHIKAIIE.

Bizyamseo E3a6MOTIA KOMIIOHEETIE EORIENTYATHEO] MOTET IHTerposagero yopasmess SMM ssrmanae Tax,
HAE I0EA33H0 Ha pHEE. 1.

Crpareriane manysanes SMM v cenagi IME
|

CHEXpOHI3ANIA KOHTENT-ILTAHIE 3 MapKeTHHETOBOED
CTPATETIEHD
|
EHropHCTaHEA aHATITHEH COMMEpER
JUTA KOPHTYEAHHA KOMYHIEAIIH
|

| I
Ixrerparia 3 1HIIAME . -
VIopasmiHEg eMOmIHHOK

DEEPOEHME EAHATAME
CEIA0BO EOHTEHTY

TTimEsmeHs TOATEHOCT] Ay HTOPIL

Pac. 1. Baaemogin xoMmoneETiE ROEDeOTYAIEEN Modedl inTerposanoere yopaeaxinea SMM

A¥capena: CETATEED SETOpOM B3 ocgosi [10-11].

Bepzmmpmm mmmm}mmemonmmmﬂmm Sm{ym]}'ﬂ{

Jpyrei 1 TpeTIii PIEE] - ySIODEEHHER KOHTERTY T2 OIEPATHEEE YIPABIIRHEA HA 0CHOB] SRATITHIE COIMEDER.

Hegmii puaem: iFTerpanit 3 IBMEME KAHATAME T2 YIPABTHAS eMOMIIHON CETAIOBON KOETERTY AK
09081 ApaiEeps TOATLHOCTL

PinaTEREi pesyIbTaT — NiTEHIENES TOATEHOCT] AYIHTOpIl Ta KOKYPEHTOCHPOMOEHEOCTL GperTy.

B ymoBax madiposore CepenosEIIa T SPOCTARER EOHEYPEHI B COMATEREX MePEKaX 0COGTEEON0 SHAYEHER
Ha0YEaE BEKOPHCTAHEA AEICHHX | KUMBEICHEX NOEASHHEIE I7TH CIIEEH edeRTHEROCTL Shﬂ\{mmmlMerpsxs
mmmme@mmﬂ(ﬂ)mm MAPEETONOTaM CIEPATHERD BLICTEAYEATH Pesy/IbTaTH
EOMVHIEAILH, BHARTATH CHILHI Ta cIafil CTOPOHHE CTPAaTerl, A TAKDE EOPHTYEATH INIAH JIH ¥ PERHEM] PealbHOTe
Tacy.

CEPE.II ocﬂumKPImynpmnm ShMM-gaMIARIAME EEIUIRETS OXOILTEHER aymmpu (Reach), fxe
IOKA3YE, CEUIERH YEIAMEEEX KOPHCTYBa9iE Nofaiam xomTesT. He o EAEHEHM € DIEeHb IATyYeHER
(Engagement Rate), mo Bpaxosye KUIEKICTD JAHKIE, KOMEHTAPIE, peuucrm 1 EMIKIB MO0 3aranbEo] KUBEOCTI
IMUTIHCHHEIE 350 NeperIams.

Tarows axmaeso eexoprcTosyersca CTR (Click-Through Rate) — sincoTok KopHCTYSA™IS, Kl mepefimme 3a
nocmianEmy Y gomeci [loxasems Conversion Rate qemosCTpYe, AKa 9acTEa BINBITYEA9IE COMANBHERN MEpeR
EHECHATA OUILOBY OIE: MIIHECKY, DOKYIEY 9H 3aIcBEeERT dopue. Bapricts saryaersa maa (CPL) momomarae
HpOAHATIIYBATH, CKUIBKH EOIITYE SATYYeHHA 0MEOTO DoTeHEmERoro EmerTa gepes SMM-pasvmanio.

Jo nononﬂmcm ELTEOCATS KLMEKICTS mmecEHEIE (Followers Growth Rate), gacToTy myGmEamis i
cepeHil Jac BIIN0B1T HA KOMERTAPI Ta HOsLIonTeRHs. OXpeMn BapTo BHOKpeMETH Sentiment Analysis — ana-
113 TOHATEHOCT] KOMEHTAPIE, M0 Z03B0MAE SPOSYMITH eMOIIEHE CTABISHER AYIHTOPI 10 GpesTy.

Jlna spyeHoCT] HaBeneno Tal/IHI 3 DCHOBHEME METPHEAME Ind yupasmaas ShM-ravmanime (Tabm. 3).
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Tatmuys 3
Ocrosri KPI zaa yopasaieas SMM-zammaniasm
Hazsa KPI Oomc Fopuyna’'Coocid EBEMIpHEIEER

Reach CuomneEss aymRTapil KinExicTh YHIEANLERX DEeTIEIE

Enzagemsnt Fate PiBEEE ATy ISEHE (Taism+EoMentapi+PenocTs) Ononaemss= 100

CTR lacTEa DepexnIin 28 DOCEAIHEDY (Fmism/Oxonnesss) < 100

Conversion Rate “acTEa DimEOBHX gilt (Eomeepoii/Emixs)= 100

CEL BapTicTe 38TyIeEEE QIEOND 138 JaramsEi BETpaTR KineKicTE NigiE

FGR TpHEpICT DIANECHEKIE (Hoei migneceses TloromEi)= 100

Semti Amalvsi msaﬁpmmml 222 Alabo

Response Time ac eifnoEin Ea DosigoMTeEER / KDMeETAp] Cepaanil Tac ¥ XEHTHESY

Awcepenn: Cxnanend aETopoM B8 orEoBi [4, 6]

BHKOpHCTAHER MHX METPHE ¥ EOMIUIEEC] JO3BONAE 3a0e3NETHTH IHTeTPOBARE VIPABIIHEA MAPEETHHT OEHME
EOMYHIKAIIAME B DEGPOBOMY CEPETOREN, CIPHAE MITBHMERHD GPEHI0BOL TOATEHOCTL Ta GOPMYBAHHI CTIE-
EEX E33EMHH 13 3VIHTOpie. Tar NOKASHERH TAK0A JAF0TH IMOTY 0GIPYHTOEAHD IIAHYBATH GHI#eT, o0HpaTH
EaR0LIBI eleRTHER] KAHATH T3 ANTYEATH KOHTEHT-CIPATEri 10 PealbHIX SaIETIE ILTROEO] ay IHTopiL

Brcrossm. [Iposeners JocTUEeHRR MITEepETD, mo iHTerpama SMM v cEcTeny MapHeTHEroBHR KOMY-
HIKAE £ H206XLIH0N YMOEOHK efeETHBHOTO VIPABMHES GpeRIoM v DEGpPOROMY cepeloBHEm. BeranormeHo,
mo SMM sHCTY T2 He MHME KAEATOM OPOCYEAHEA, A H IHCTPYMERTOM (GOPAMYESHEA JOETOCTPOROEOL IOAMBHOCTI
Ta EMOIERTC 38 A3KY 3 ayIHTOPIE. AHATS NPAETHEH NPOELTHEX VEPAIHChIHK KOMIARIR D0ka3aE, MO 33CTo-
CYBAHHA CTPYETYPOSAHONC EOHTEHT-INTAHYEAHHA, OMHIEABATHHOL IHTErpamii Ta AEATTETECro MomTopaery KPI
CIpHAE MUIBHMEHER PIBHA 3UTYEEH0CT] T2 IOETOPHOL B3acMom 3 Gpermon Ha 20-35 %

PospoGneso momnmenTyamssy mogems mrerposasoro yopasmeed SMM y cacress IME, mo sxmouas
cTIpaTerime DIAHYBARHA, CHEXPOHISAINR KOHTEATY 3 MAPKETHETOBOM crpﬂImElD, SHATITHIHE EOPHTYERH-
E KOMYHIKATIH, {HTerpariio sjmnmmxmrmmmynpﬂmmemmmm CEMafoBC KoETeRTY. Mozems
320E3METVE MUTICHICTE EOMYHIEANE, MHywkCeTs yopasmesd SMM-arTHERCCTAME Ta MUBHINEHET e eKTHEROCTI
MAPEETHATOBHX FAMITAHIH.

[TpaxTedEa SHATYINCTE POSOTE IOMATSE Y MOAIIHEOCT] BHEOPHCTAHEE 3AMPOIOHOBAMIY CTpaTeTi Ta MoZem
IUIIPEEMCTSAME UL NUIBHIEEER EOEEYPeETOCIPOMOEEOCTI Ta (JOpMyBaHER cTIHRO] Gpermosol T0RIEHOCTL
IMomansnn mocTiUEeHER JOITEHC CIRAMYBATH B3 YI0CKOHATEHHT METONIE OIIHIOEARRA ede THEHOCTI IHTETpa-
Bapmx SMM-gaMmanii Ta aTATTAND MOIETI 10 CCCOTHEOCTEH YEpalHCHEOTO DH(POBOTO PHEEY.
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